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Abstract 
 
Recently, a new movement called “self-tracking” has been emerging: measuring your 
everyday physiological activities, nutrition and vital signs to improve your quality of life 
(The Economist 2012). In addition, a growing number of trackers are being used in 
corporate wellness programs (Nield 2014). Yet, academic research on the adoption and 
utilization of wearable technology is still non-existent. The purpose of this first study is 
to investigate the antecedents and effects of consumers’ adoption of fitness trackers. In a 
next step, we plan to examine how fitness trackers are adopted and utilized as part of 
corporate wellness programs. Based on literature of TAM, gamification and preventive 
health care we develop a theoretical model that is then empirically tested. Contributions 
will be relevant to consumer behavior and services marketing researchers who 
investigate technology adoption in healthcare and directors of corporate wellness 
programs who want to implement wearable technology in wellness initiatives. 
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